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Plan de Estudios 2025

Escuela Profesional de Marketing

PRIMER CICLO
N°| COD. | CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| ANS006 | EFG | ANTROPOLOGIA: HOMBRE, CULTURAY SOCIEDAD 3 (2 |2|0 4] 72 P
5| MAT002 | EFG | MATEMATICAI 4 | 2 | 4|0 |6 108 p
3| LLI006 | EFG | COMUNICACION ORALYESCRITA 4 | 2 | 4|0 |6 | 108 P
4| EDUO24 | EFG | METODOS Y TECNICAS DE ESTUDIO UNIVERSITARIO 3 (2 |2|0|4] 72 P
5| FILOO5 | EFG | PENSAMIENTO FILOSOFICO Y CIUDADANIA 3 (2 |2|0|4] 72 P
6| SIS106 | EFG | TALLER DETECNOLOGIAS DE INFORMACIONYCOMUNICACION | 2 | 0 | 4 | 0 | 4 | 72 P
7| MKT001 | EBE | FUNDAMENTOS DE MARKETING 3 (2 |2|0|4] 72 P

ToraL| 22 | 12 [20] o [32| 576

SEGUNDO CICLO
N°| COD. | CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND

1| STD004 | EFG | ESTADISTICAI 4 | 2 | 4| 0|6 | 1208 | 10CRED | p
o | MAT003 | EFG | MATEMATICAII 4 | 2 | 4|0 |6 | 1208 | mATO02 | ,
3| AMB057 | EFG | AMBIENTEY DESARROLLO SOSTENIBLE 3 | 22|04 72 10CRED | p
4| ANS007 | EFG | REALIDAD NACIONALY GLOBALIZACION 3 (22|00 |4] 72 ANS006 | p
5| PSI044 | EFG | TALLER DE DESARROLLO PERSONAL 2 | o | 4|04 72 10CRED | p
6| MKT035 | EBE | COMPORTAMIENTO DEL CONSUMIDOR 3 (2 |2|0 4] 72 10CRED | p
7| MKTO11 | EBE | DISENO GRAFICO PUBLICITARIO 3 (2 |2|0 4] 72 10CRED | p

22 |12 20| 0 | 32| 576

TOTAL
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TERCER CICLO
N°| COD. | CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| STD005 | EBE | ESTADISTICAIl 4 [ 3 |2|0|5]| 9 STD004 |
2| EC0053 | EBE | ECONOMIA GENERAL 3 (2 |2|0 4] 72 25CRED | p
3| CONO52 | EBE | CONTABILIDAD GENERAL 3 (22|00 |4] 72 25CRED | p
4| MKT020 | EBE | MARKETING RELACIONAL 4 [ 3 |2|0|5]| 9 25CRED | p
5 | ADM096 | EBE | EMPRENDIMIENTO E INNOVACION EMPRESARIAL 4 | 2 | 4| 0|6 | 1208 | 25CRED |
6| MKT009 | EBE | TALLER DE DISENO PUBLICITARIO 4 | 2 | 4| 0|6 | 1208 | MKOL | p
Tora| 22 | 14 [ 16| 0 [ 30| 540
CUARTO CICLO
N°| COD. | CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| EC0054 | EBE |TEORIAECONOMICA 3 (2 |2|0 4] 72 EC0053 | p
2| CONO51 | EBE | COSTOSYPRESUPUESTOS 4 | 2 | 4|0 |6 | 1208 | cONOS2 | p
3| EC0011 | EBE | INVESTIGACION DE MERCADOS 4 [ 3 |2|0|5]| 9 STD005 |
4| MKT017 | EBE | MARKETING SENSORIAL 3 | 22|04 72 MKT020 |
5| MKT023 | EBE | DISTRIBUCION Y LOGISTICA 3 (22|00 |4]| 72 50CRED | p
6| MKTO75 | EFE | PRODUCCION AUDIOVISUALI 5 | 4| 2| 0|6 | 108 | MKIO09 | p
TotaL| 22 | 15 [ 14| 0 |29 | 522
QUINTO CICLO
N°| COD. | CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| MKT058 | EBE | INVESTIGACION CUALITATIVA DE MERCADOS 4 | 2 | 4|0 |6 | 1208 | EC001L | p
2| MKT077 | EBE | MARKETING EXPERIENCIAL 3 (2 |2|0 4] 72 MKTO17 |
3| MKT014 | EBE | METRICAS DEL MARKETING 4 | 3 |2|0]|5]| 9 T0CRED |
4| ADM054 | EBE | DESARROLLO DE HABILIDADES GERENCIALES 4 | 3 |2|0]|5]| 9 T0CRED | p
5| MKT094 | EBE | INTELIGENCIA ARTIFICIAL Y TECNOLOGIAS EMERGENTES 2 [0 |40 |4]| 72 70CRED |
6| MKT076 | EFE | PRODUCCION AUDIOVISUALII 5 | 4 (2| 0|6 | 108 | MKO5 | p
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o] 22 | 14 [ 16| o |30 | sa0 |

SEXTO CICLO
N° COD. CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| INVOO1 | EBE | METODOLOGIA DE LA INVESTIGACION 4 3 2 0 5 90 90 CRED P
9| ANIO40 | EBE | BRANDING 4 3 2 0 5 90 90 CRED P
3| MKT078 | EBE | METODOLOGIAS AGILES 3 2 2 0 4 72 90 CRED P
4| MKT027 | EBE | ETICAYDEONTOLOGIA PROFESIONAL EN MARKETING 3 2 2 0 4 72 90 CRED v
5| MKT024 | EFE | MARKETING DE PRODUCTO 4 3 2 0 5 90 90 CRED P
6| MKT047 | EFE | MARKETING DE SERVICIOS 4 3 2 0 5 90 90 CRED P
TOTAL | 22 16 | 12 | 0 | 28 504
SEPTIMO CICLO
N° cop. CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| MKT042 | EBE | PLANEAMIENTO ESTRATEGICO 4 3 2 0 5 90 110 CRED P
9| MKTO30 | EFE | ESTRATEGIA DE COMUNICACION INTEGRADA 4 3 2 0 5 90 110 CRED P
3| MKTO79 | EFE | PRODUCCION EDITORIAL 3 2 2 0 4 72 110 CRED P
4| MKT015 | EFE | INTELIGENCIA COMERCIAL 3 2 2 0 4 72 110 CRED Vv
5| MKT080 | EFE | ESTRATEGIA DE PRECIOS 4 3 2 0 5 90 110 CRED P
6| MKT081 | EFE | MARKETING SOSTENIBLE 4 2 4 0 6 108 110 CRED P
TOTAL | 22 15 | 14| 0 | 29 522
0CTAVO CICLO
N° COD. CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| MKT063 | EFE | MARKETING DIGITALI 4 3 2 0 5 90 120 CRED P
9 | MKTO05 | EFE | PLAN DE MARKETING 4 3 2 0 5 90 120 CRED P
3| MKT019 | EFE | NEUROMARKETING 4 3 2 0 5 90 120 CRED P
4 | ADM045 | EFE | GESTION COMERCIAL 4 3 2 0 5 90 120 CRED P
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5| MKT018 | EFE | MARKETING PERSONAL 3 |2 |2|0 4| 72 |120CRED |
6 EEE | ELECTIVO| 3 | 2 |2|0 4| 72 |120CRED |
TotaL| 22 | 16 [ 12| 0 |28 | 504
NOVENO CICLO
N°| COD. | CAT. |ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| MKT064 | EFE | MARKETING DIGITALII 4 [ 3 |2|0|5]| 9 MKT063 | p
2| MKT082 | EFE | RELACIONES PUBLICAS 3 | 2|20 |4| 72 |15CRED [
3| MKT083 | EFE | ESTRATEGIAS DE PROMOCION Y PUBLICIDAD 4 | 3 | 2|0 |5 | 9 |150CRED [ p
4| MKT095 | EFE | GESTION AGIL DE PROYECTOS 4 | 3| 2|0 |5 9 |150CRED | p
5| INVOO2 | EFE | SEMINARIO TALLER DETESIS 4 | 2 | 4| 0|6 | 1208 | 150CRED [ p
6 EEE | ELECTIVOI 3 | 2| 2|0 4| 72 |150CRED |
TotaL| 22 | 15 [ 14| 0 |29 | 522
DECIMO CICLO
N°| COD. | CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| INVO12 | EFE |TRABAIO DE INVESTIGACION 4 | 2 | 4|0 |6 | 108 INVO02 |
2| MKT084 | EFE | GROWTH MARKETING 4 | 3 | 2|0 |5 | 9 |170CRED [
3| MKT085 | EFE | ENDOMARKETING 4 | 3| 2|0 |5 9 |170CRED |
4| MKT056 | EFE | MARKETING INTERNACIONAL 4 | 3 | 2|0 |5 | 9 |170CRED [
5| DER107 | EFE | LEGISLACION APLICADA AL MARKETING 3 | 2 |2|0 4| 72 |170CRED |
6 EEE | ELECTIVO i 3 | 2 |2|0 4| 72 |170CRED |
Tora| 22 | 15 [ 14| 0 |29 | 522

EJERCICIO PRE PROFESIONAL
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N°| COD. | CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| EPP100 | EPP | EJERCICIO PREPROFESIONAL 15 | 0 [30| 0 |30 | 540 | 150CRED | p
TotaL| 15 | 0 |30 | o |30 | 540
ACTIVIDADES EXTRACURRICULARES
N°| COD. | CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1| ARDO02 | AEC | ACTIVIDADES EXTRACURRICULARES 1 0| 2] 02 36 p
TotaL | 1 0 | 2] 0|2 36
RESUMEN GENERAL
oA \REA ASIGNATURAS | CREDITOS | CR.PRESENC | (R VIRTUALES
N | % [N | % |N° % Ne %
EFG | ESTUDIOS DE FORMACION GENERAL 11 | 17.2| 35 [148| 35 | 148 0 0
EBE | ESTUDIOS BASICOS ESPECIFICOS 24 | 37583 |352| 74| 314 9 38
EFE | ESTUDIOS DE FORMACION ESPECIALIZADA 24 | 375|93 |39.4| 84| 356 9 38
EEE | ESTUDIOS ELECTIVOS DE ESPECIALIDAD 3 47| 9 | 38| 0 0 9 38
EPP | EJERCICIO PRE PROFESIONAL 1 16|15 |64 | 15| 6.4 0 0
AEC | ACTIVIDADES EXTRA CURRICULARES 1 1.6 1 |04 1 0.4 0 0
TOTAL 64 | 100 236 100 |209 | 88.6 27 11.4
ELECTIVAS DE LA ESPECIALIDAD
N°| COD. | CAT. ASIGNATURA CRED | HT | HP | HL | TH | HS/SEM | PRE-REQ | COND
1 | MKT057 | EEE | MARKETING TURISTICO 3 2 | 2|0 |4 72 120CRED | V
2 | MKT086 | EEE | MARKETING DE SALUD 3 2 | 2] 0|4 72 120CRED | V
3 | MKT087 | EEE | MARKETING DEPORTIVO 3 2 | 2|0 |4 72 120CRED | V
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4 | MKT088 | EEE | MARKETING POLITICO 3 2 2 0 4 72 120 CRED v
5 | MKT096 | EEE | MARKETING INMOBILIARIO 3 2 2 0 4 72 150 CRED v
6 | MKT090 EEE | MARKETING EDUCATIVO 3 2 2 0 4 72 150 CRED '
7 | MKT091 | EEE | MARKETING DE ALIMENTOS Y BEBIDAS 3 2 2 0 4 72 150 CRED v
8 | MKT092 EEE | MARKETING AGROINDUSTRIAL 3 2 2 0 4 72 170 CRED '
9 | MKT093 | EEE | MARKETING DE ENTRETENIMIENTO 3 2 2 0 4 72 170 CRED v
10 | MKT040 EEE | MARKETING FINANCIERO 3 2 2 0 4 72 170 CRED v
Distribucion de asignaturas por categorias
ESTUDIOS DE FORMACION GENERAL (EFG)
No CODIGO ASIGNATURA CRED HT HP HL PRE-REQ
1 ANS006 | ANTROPOLOGIA: HOMBRE, CULTURAY SOCIEDAD 3 2 2 0 0
2 MAT002 | MATEMATICA | 2 4 0 0
3 LLIO06 | COMUNICACION ORALY ESCRITA 4 2 4 0 0
4 EDU024 | METODOS Y TECNICAS DE ESTUDIO UNIVERSITARIO 3 2 2 0 0
5 FILOO5 | PENSAMIENTO FILOSOFICO Y CIUDADANIA 3 2 2 0 0
6 SIS106 | TALLER DETECNOLOGIAS DE INFORMACION'Y COMUNICACION 2 0 4 0 0
7 STD004 | ESTADISTICAI 4 2 4 0 10 CRED
8 MATO003 | MATEMATICAII 4 2 4 0 MAT002
9 AMBO057 | AMBIENTEY DESARROLLO SOSTENIBLE 3 2 2 0 10 CRED
10 ANS007 | REALIDAD NACIONALY GLOBALIZACION 3 2 2 0 ANS006
11 PSI044 | TALLER DE DESARROLLO PERSONAL 2 0 4 0 10 CRED
TOTAL 35 18 34 0

ESTUDIOS BASICOS ESPECIFICOS (EBE)
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No | CODIGO ASIGNATURA CRED | HT HP HL PRE-REQ
1 MKT001 | FUNDAMENTOS DE MARKETING 3 2 2 0 0
2 MKT035 | COMPORTAMIENTO DEL CONSUMIDOR 3 2 2 0 10 CRED
3 MKT011 | DISENO GRAFICO PUBLICITARIO 3 2 2 0 10 CRED
4 STD005 | ESTADISTICAII 4 3 2 0 STD004
5 EC0053 | ECONOMIA GENERAL 3 2 2 0 25 CRED
6 CON052 | CONTABILIDAD GENERAL 3 2 2 0 25 CRED
7 MKT020 | MARKETING RELACIONAL 4 3 2 0 25 CRED
8 ADMO096 | EMPRENDIMIENTO E INNOVACION EMPRESARIAL 4 2 4 0 25 CRED
9 MKT009 | TALLER DE DISENO PUBLICITARIO 4 2 4 0 MKT011
10 | ECO054 | TEORIA ECONOMICA 3 2 2 0 EC0053
11 | CONO051 | COSTOSYPRESUPUESTOS 4 2 4 0 CONO052
12 | ECO011 | INVESTIGACION DE MERCADOS 4 3 2 0 STD005
13 | MKT017 | MARKETING SENSORIAL 3 2 2 0 MKT020
14 | MKT023 | DISTRIBUCION Y LOGISTICA 3 2 2 0 50 CRED
15 | MKT058 | INVESTIGACION CUALITATIVA DE MERCADOS 4 2 4 0 EC0011
16 | MKTO77 | MARKETING EXPERIENCIAL 3 2 2 0 MKT017
17 | MKT014 | METRICAS DEL MARKETING 4 3 2 0 70 CRED
18 | ADMO054 | DESARROLLO DE HABILIDADES GERENCIALES 4 3 2 0 70 CRED
19 | MKT094 | INTELIGENCIA ARTIFICIALY TECNOLOGIAS EMERGENTES 2 0 4 0 70 CRED
20 INVOO1 | METODOLOGIA DE LA INVESTIGACION 4 3 2 0 90 CRED
21 ANIO40 | BRANDING 4 3 2 0 90 CRED
22 | MKTO078 | METODOLOGIAS AGILES 3 2 2 0 90 CRED
23 | MKT027 | ETICAYDEONTOLOGIA PROFESIONAL EN MARKETING 3 2 2 0 90 CRED
24 | MKT042 | PLANEAMIENTO ESTRATEGICO 4 3 2 0 110 CRED
0

TOTAL:
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ESTUDIOS DE FORMACION ESPECIALIZADA (EFE)
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No | CODIGO ASIGNATURA CRED | HT HP HL PRE-REQ
1 MKTO75 | PRODUCCION AUDIOVISUAL | 5 4 2 0 MKT009
2 MKT076 | PRODUCCION AUDIOVISUAL II 5 4 2 0 MKT075
3 MKT024 | MARKETING DE PRODUCTO 4 3 2 0 90 CRED
4 MKT047 | MARKETING DE SERVICIOS 4 3 2 0 90 CRED
5 MKTO30 | ESTRATEGIA DE COMUNICACION INTEGRADA 4 3 2 0 110 CRED
6 MKT079 | PRODUCCION EDITORIAL 3 2 2 0 110 CRED
7 MKTO15 | INTELIGENCIA COMERCIAL 3 2 2 0 110 CRED
8 MKTO80 | ESTRATEGIA DE PRECIOS 4 3 2 0 110 CRED
9 MKT081 | MARKETING SOSTENIBLE 4 2 4 0 110 CRED
10 | MKT063 | MARKETING DIGITALI 4 3 2 0 120 CRED
11 | MKT005 | PLAN DE MARKETING 4 3 2 0 120 CRED
12 | MKT019 | NEUROMARKETING 4 3 2 0 120 CRED
13 | ADMO045 | GESTION COMERCIAL 4 3 2 0 120 CRED
14 | MKT018 | MARKETING PERSONAL 3 2 2 0 120 CRED
15 | MKT064 | MARKETING DIGITALII 4 3 2 0 MKT063
16 | MKT082 | RELACIONES PUBLICAS 3 2 2 0 150 CRED
17 | MKT083 | ESTRATEGIAS DE PROMOCIONY PUBLICIDAD 4 3 2 0 150 CRED
18 | MKT095 | GESTION AGIL DE PROYECTOS 4 3 2 0 150 CRED
19 INVO02 | SEMINARIO TALLER DE TESIS 4 2 4 0 150 CRED
20 INVO12 | TRABAJO DE INVESTIGACION 4 2 4 0 INV002
21 | MKT084 | GROWTH MARKETING 4 3 2 0 170 CRED
22 | MKT085 | ENDOMARKETING 4 3 2 0 170 CRED
23 | MKT056 | MARKETING INTERNACIONAL 4 3 2 0 170 CRED
24 | DER107 | LEGISLACION APLICADA AL MARKETING 3 2 2 0 170 CRED
0
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EJERCICIO PRE PROFESIONAL (EPP)

No | CODIGO ASIGNATURA CRED | HT HP HL PRE-REQ
1 EPP100 | EJERCICIO PREPROFESIONAL 15 0 30 0 150 CRED
TOTAL: 15 0 30 0
ACTIVIDADES EXTRACURRICULARES
No | CODIGO ASIGNATURA CRED | HT HP HL PRE-REQ
1 AR2002 | ACTIVIDADES EXTRACURRICULARES 1 0 2 2
TOTAL: 1 0 2 2
ELECTIVOS DE ESPECIALIDAD (EEE)
No | CODIGO ASIGNATURA CRED | HT HP HL PRE-REQ
1 MKT057 | MARKETING TURISTICO 3 2 2 0 120 CRED
2 MKT086 | MARKETING DE SALUD 3 2 2 0 120 CRED
3 MKTO087 | MARKETING DEPORTIVO 3 2 2 0 120 CRED
4 MKT088 | MARKETING POLITICO 3 2 2 0 120 CRED
5 MKT096 | MARKETING INMOBILIARIO 3 2 2 0 150 CRED
6 MKT090 | MARKETING EDUCATIVO 3 2 2 0 150 CRED
7 MKT091 | MARKETING DE ALIMENTOS Y BEBIDAS 3 2 2 0 150 CRED
8 MKT092 | MARKETING AGROINDUSTRIAL 3 2 2 0 170 CRED
9 MKT093 | MARKETING DE ENTRETENIMIENTO 3 2 2 0 170 CRED
10 | MKT040 | MARKETING FINANCIERO 3 2 2 0 170 CRED




